
Sales 2011 

February 3, 2012 

Urs Leinhäuser , Chief Financial Officer & Deputy CEO    



Sales 2011 . February 03, 2012 . Urs Leinhäuser       2 

Important: You can edit the footer here. Please note that any changes you make here will apply to ALL slides which 

display the footer. 

Tip: When you write your footer, please insert spaces to the right of the last word in the footer if needed to ensure that 

the dots in the background are not half-covered. Dots should be either completely visible or completely covered. 

Important: Please note that you must edit the footer in the main Slide Master. You cannot edit it here. To go to the 

main Slide Master, go to the Slide Master view, and then scroll to the slide at the very top of the list. The main Slide 

Master is left-indented and larger than the rest. 

Sales 2011
1 

Highlights 

• Sales growth 2011 outperforms market development. 
 
• Sales in local currencies rose 15%; worldwide vehicle production increased by 

2.9%. 
 

• Sales in local currencies exceeded the prior year figures in all regions. 
 
• Sales in Swiss francs grew modestly to 1‘722 million CHF. 
 
• Sales growth was particularly strong in North America and Asia despite 

setbacks due to natural disasters in Japan, USA and Thailand. 
 

• Autoneum expects a small improvement of the EBIT margin vs. 2010 and a 
slightly positive net result for the 2011 financial year. 
 

• Final results will be published on March 20, 2012. 

1 unaudited 
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Net Sales 2010 vs. 2011 by Business Group 

Comparison in local currencies 

Business Group 

Europe 

571.3 548.9 

91.8 76.7 

140.6 149.5 

Business Group 

North America 

Business Group 

SAMEA 

Business Group 

Asia 

(without Japan) 

897.1 888.0 

North America 

Automobile production 

+ 9.9% 

South America 

Automobile production 

+ 8.4% 

Europe 

Automobile production 

+ 2.7% 

Asia (without Japan) 

Automobile production 

+ 3.6% 

2010: 1677.5 million CHF net sales 

2011: 1682.4 million CHF net sales  

+23.7%1 

+10.3%1 

+9.6%1 

+36.1%1 

1 Change in local currencies 
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Net Sales 2011 in CHF 

Modest growth due to strong CHF 

• Exchange rate trends 

(strong Swiss franc 

against €, USD, etc.) 

adversely effected sales 

• Strong sales growth in 

North America and Asia 

even compensating FX 

impacts 

• By outperforming market 

development (vehicle 

production) Autoneum 

strenghtened market 

position 

Mio. CHF 

888897

549 

1’678 

150 

600 

1’600 141 

2010 

1’800 

1’200 571 

1’682 

800 

1’400 

400 

200 

1’000 

0 
2011 

BG Europe 

BG Asia 

BG SAMEA 

BG North America 

-1.0% 

-5.9% 

+19.7% 

+4.1% 
77 92 
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-244130

Net Sales Development 

Strong organic growth in local curencies  

 

Mio. CHF 
+0.3% 

-14.7% 

organic 

price / volume 

28 15 -10 

1’682 1’678 

Deconsoli- 

dation of Idea 

2011 BG Asia BG SAMEA Currency trans- 

lation effect 

2010 BG Europe BG North 

America 

86 
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Net Sales 2011 per customer 

Well-diversified customer base 

• Diversified global 

customer portfolio 

• Well positioned with 

globally active OEMs  

• No single customer 

amounted to more than 

13% of sales 

• Leading partner for the 

major light vehicles and 

truck manufacturers 

worldwide 

 

13%

11%

6%

7%

6%

5%

Ford 

Truck 

BMW 

Nissan & 

Renault 

PSA 
GM 

10% 

10% 

Other 

7% 

6% 

Toyota 

Honda 

Chrysler 

Volvo 
5% 

Daimler 

Fiat 

5% 

TATA 

VW 
3% 3% 3% 
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Outlook for 2011 results  

• Despite numerous adverse impacts, Autoneum expects a small improvement of 

the EBIT margin for 2011 compared with prior year. 

 

• Autoneum also expects a slightly positive net result – as already announced 

last summer. 

 

 

The Autoneum Group’s final results for 2011 will be published at the annual results 

conference scheduled for March 20, 2012 in Winterthur, Switzerland. 
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Contacts and event calendar 

Autoneum Holding AG 

Schlosstalstrasse 43 / P.O. Box 

CH-8406 Winterthur 

www.autoneum.com 

 

Investors 

Urs Leinhäuser 

CFO and Deputy CEO 

T +41 (0)52 208 84 47  

investor@autoneum.com 

Important dates 2012 

2011 Results press conference 

Annual General Meeting 

2012 Semi-Annual Results 

 

March 20, 2012 

April 19, 2012 

July 26, 2012 

Autoneum listed on SIX Swiss Exchange 
 

Valor symbol AUTN 
 

Valor Number 12'748'036 
 

ISIN CH0127480363 

http://www.autoneum.com/
mailto:investor@autoneum.com
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Disclaimer 

Autoneum is making great efforts to include accurate and up-to-date information in this document, however 

we make no representations or warranties, expressed or implied, as to the accuracy or completeness of the 

information provided in this document and we disclaim any liability whatsoever for the use of it. 

 

The information provided in this document is not intended nor may be construed as an offer or solicitation for 

the purchase or disposal, trading or any transaction in any Autoneum securities. Investors must not rely on 

this information for investment decisions. 

 

All statements in this report which do not reflect historical facts are statements related to the future which 

offer no guarantee with regard to future performance; they are subject to risks and uncertainties including, 

but not limited to, future global economic conditions, exchange rates, legal provisions, market conditions, 

activities by competitors and other factors outside the company's control. The 2011 sales figures have not 

yet been audited. The vehicle production figures for 2011 and forward looking are based on the latest 

estimates of IHS Global Insight. 

 

 

© 2012, Autoneum Holding Ltd., All rights reserved 


