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PURPOSE 

 

 

This Sustainability code of conduct sets forth 

the principles that BORGERS expects its 

business partners to abide by during their 

business dealings with BORGERS. 

 

BORGERS considers a business partner to 

include any person or entity (including its 

directors, employees, or representatives), 

that have a contractual agreement to supply 

BORGERS with goods or services. 

 

Business partners are expected to meet all the 

requirements of this Sustainability code of 

conduct, in addition to any other contractual 

agreement or compliance obligation agreed 

between BORGERS and the business partner, 

including, but not limited to, the BORGERS 

General purchasing conditions and the 

BORGERS Supplier Manual. 
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HUMAN RIGHTS COMMITMENTS BUILT ON 

SOLID FOUNDATIONS 

For over 150 years BORGERS has built itself on strong family values. 

BORGERS cares passionately about the welfare of all people engaged 

in the production of its high-quality automotive trim components. This 

means those working directly as employees and those working 

indirectly through supply chains and business partners. For this 

reason, BORGERS expects its business partners to provide their 

employees with working conditions that meet or exceed international 

labour standards, and to ensure that international principles of human 

rights are respected and promoted within their own organisations and 

transferred to their business partners. 
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HUMAN RIGHTS AND WORKING 

CONDITIONS 

Child labour 

The use of child labour cannot be 

accepted in any form, all business 

partners are expected to comply with 

national legal requirements for the 

minimum working ages of young 

persons in their operations and to place 

similar expectations in their own supply 

chains. If no national legal limits exist, 

then ILO convention 138 shall be used 

as the minimum requirement.  

Forced labour 

Business partners shall work to 

eliminate all forms of exploitation in 

their operations and place similar 

expectations on their own supply 

chains.  Business partners must not use 

forced labour in any form, this includes 

compulsory labour, bonded labour (debt 

bondage), human trafficking and all 

other forms of modern slavery. 

Terms of employment and working 

hours 

Business partners are expected to 

ensure that working conditions comply 

with all applicable legal requirements, 

including regulations for working hours, 

wages, and benefits. Employees must 

receive written information about the 

terms of their employment in a language 

they can understand. 

Wages and benefits 

Business partners are expected to 

comply with, or exceed national  

minimum wage standards and are 

encouraged to provide their employees 

with a decent living wage 

commensurate with local living costs. 

Deductions from wages are only 

allowed in accordance with applicable 

law, regulations, or collective 

bargaining agreements. Workers shall 

be entitled to all applicable legally 

mandated employee benefits such as 

holiday pay, sick pay and maternity / 

paternity leave according to the 

applicable national laws. 

Freedom of association and collective 

bargaining 

Business partners are expected to 

comply with applicable laws that 

respect the rights of employees to 

freedom of association and collective 

bargaining. This includes allowing 

employees the opportunity to openly 

discuss working conditions, 

management practices or terms of 

employment without the fear of reprisal, 

intimidation, or harassment. 

Harassment and non-discrimination 

Business partners must not 

discriminate based on race, colour, 

age, gender, sexual orientation, gender 

identity, ethnicity or national origin, 

disability, pregnancy, religion, political 

affiliation, union association, covered 

veteran status, genetic information, or 

marital status. 
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Health and safety 

Business partners are expected to 

provide employees with clean, healthy, 

and safe workplace environments that 

meet or exceed local or national laws 

and industry standards. 

Business partners are encouraged to 

implement a recognised Occupational 

health and safety management system 

such as ISO 45001. 

At a minimum, the business partner is 

expected to implement suitable 

procedures for the protection of its 

employees and other stakeholders; 

to: 

• Identify hazards and assess risks 

and opportunities; 

• Implement measures to eliminate 

hazards and reduce risk; 

• Use tracking tools that drive the 

goal of zero safety related 

incidents; 

• Allow employees to report any 

unsafe conditions without fear of 

reprisal and give employees the 

right to refuse to work in unsafe 

situations or in conditions that do 

not meet safety criteria; 

• Consult with and allow employees 

to participate in safety related 

changes that may have a material 

impact upon them. 

HUMAN RIGHTS AND WORKING 

CONDITIONS 
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PROTECTING AND CARING FOR OUR 

ENVIRONMENT 

BORGERS is committed to compliance with environmental laws & 

regulations and to protect & reduce its impact on the environment. 

BORGERS expects all business partners to adopt similar environmental 

commitments and to pass on these expectations to their own business 

partners. This means actively reducing GHG emissions, using 

resources more efficiently, increasing reuse and recycling and 

reducing waste and pollution to the greatest extent possible.  
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ENVIRONMENT 

The Precautionary principle 

Business partners are expected to 

follow the precautionary principle when 

evidence may be incomplete or 

unproven, but where there are 

reasonable grounds to believe that an 

action may lead to adverse impacts on 

the environment, society or on future 

generations; actions should be taken to 

avoid or diminish that harm. 

Environmental management systems 

Suppliers of production materials and 

components are expected to have 

implemented ISO 14001 or another 

internationally recognised 

environmental management system and 

gained third party accreditation, or to do 

so within 2 years from the date the 

purchasing contract with BORGERS 

commences. Suppliers with fewer than 

50 employees or those providing 

services are exempt from the 

requirement to gain third party 

accreditation but are encouraged to 

implement relevant management system 

procedures to improve their resource 

efficiency, environmental performance 

and to mitigate risks & adverse impacts 

on the environment. 

GHG emissions, energy efficiency and 

renewable energy 

Business partners are expected to 

implement measures to understand and 

reduce their GHG emissions from direct 

and indirect operations including their 

supply chains, and to increase energy 

efficiency and the use of renewable 

energy in their operations. 

suppliers of production materials or 

components are strongly recommended 

to participate in the CDP program. 

Water quality and consumption 

Business partners are expected to 

monitor the quality of the water they 

release to the environment or third-

party destinations in line with local or 

national regulatory requirements and to 

implement measures to use water 

efficiently and to reduce wastewater 

and pollution. 

Air quality 

Business partners are expected to 

reduce air pollution and minimize its 

impact on the environment and to 

maintain full and continual compliance 

with any applicable operating permits. 

Responsible chemical management 

Business partners are expected to 

ensure the safe management of all 

chemicals used in production processes 

or products and for ensuring that the 

latest material safety data is available 

for all stakeholders as required. 

Business partners using restricted or 

hazardous chemicals should have a 

management program in place with the 

goal of eliminating or substituting 

hazardous or restricted chemicals. 

Sustainable resources management and 

waste reduction 

Business partners are expected to 

support waste reduction through 

increased material reuse & recycling 

and through the provision of sustainable 

materials. 
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A CLEAR VISION FOR ETHICAL BUSINESS 

PRACTICES 

Long lasting business relationships are built on the principles of 

openness, transparency, trust, and accountability, yet even strong 

partnerships built over decades can be irrevocably damaged by a 

single action against the rules, therefore, BORGERS expects its 

business partners to conduct their business activities ethically, with the 

utmost integrity and to pass on similar expectations to their own 

business partners. 
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Responsible sourcing of materials 

Business partners are expected to use 

materials that have not contributed to 

human rights abuses, health and safety 

issues, unethical business practices, 

compliance breaches nor caused 

adverse impacts on the environment or 

society. 

Business partners shall exercise due 

diligence in their supply chains to ensure 

that materials they use are responsibly 

sourced and traded. 

Business partners must ensure that any 

potential conflict minerals they identify in 

their raw materials or products are 

sourced from validated conflict free 

mines and smelters especially for: Tin, 

Tungsten, Tantalum, Gold (3TG); and 

Cobalt. Tools and resources available 

from the Responsible Minerals Initiative 

(RMI) including the Conflict Mineral 

Reporting Template (CMRT) and Cobalt 

Reporting Template (CRT) are 

recommended for this purpose.  

Business partners are expected to make 

full disclosure about their due diligence 

measures to BORGERS upon request, to 

support efforts towards a goal of total 

supply chain traceability and 

transparency. 

Anti-corruption 

BORGERS has a zero-tolerance policy 

for corruption and business partners are 

expected to conduct their business in 

strict compliance with all applicable laws 

and regulations relating to 

 

BUSINESS ETHICS 

anti-corruption and anti-bribery.  

Business partners will not tolerate 

corruption, bribery, embezzlement, or 

fraud in any form. Business partners 

should also refrain from business 

practices which could be considered 

risky or improper, and which could be 

construed as being forms of corruption 

that may cause reputational damage to 

BORGERS. 

Business partners shall not: 

• Offer or receive gifts, invitations to 

meal or events to influence a 

business decision or to gain an 

improper business advantage. 

• Engage in any form of collusion 

with a BORGERS employee where 

either party has a hidden interest 

or may receive a personal gain 

(see also conflicts of interest 

section). 

• Allow facilitation payments to 

speed up a process or business 

decision. 

Business partners are expected to 

exercise additional due diligence and 

oversight in situations where there is 

a higher risk of corruption, this 

includes, but is not limited to: 

• The use of intermediaries such as 

agents & brokers, these may pose 

an increased risk for bribery. 

Intermediaries should be chosen 

based on defined selection 

criteria. 
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• Interactions with public officials 

pose an increased risk for 

facilitation payment requests, 

especially in countries or regions 

known to tolerate corrupt 

practices, in all cases there 

should be stricter monitoring to 

ensure proper conduct. 

• Donations and sponsorships can 

be used to mask bribery and 

corruption, this includes 

donations to political parties, 

associations and charities, these 

transactions should be subject to 

higher due diligence oversight. 

Conflicts of interest 

Following the principles of openness 

and transparency business partners are 

expected to disclose, unsolicited, any 

conflicts of interest or potential 

conflicts of interest that may be present 

in their business relationship with 

BORGERS, including those which would 

be seen by an informed or reasonable 

observer to be so. 

Business partners are expected to 

notify BORGERS if: 

• Any person within their 

organisation, or their family 

member, is involved in, or able to 

influence a decision-making 

process, which may benefit the 

business partner’s business, lead 

to a personal financial gain, or 

avoid a financial loss, at the 

expense of BORGERS. 

• Any employee of BORGERS, or 

their family member, who has an  

 

interest in, or financial ties to the 

partner’s business. 

Privacy 

Business partners are expected to 

comply with all applicable privacy and 

information security laws when 

processing personal data in relation to 

their business dealings with BORGERS. 

When acquiring, handling, processing, 

or storing personal data, business 

partners have a duty to protect that 

data from unauthorized access, 

disclosure, theft, or misuse. 

Financial responsibility and accurate 

records 

All business dealings with BORGERS 

are expected to be transparently 

performed and accurately reflected on 

the business partner’s financial reports 

and company filings. 

Disclosure of information 

Business partners are expected to 

disclose financial and non-financial 

information in accordance with laws, 

regulations, and prevailing industry 

practices. 

Fair competition and anti-trust 

Business partners are expected to 

uphold standards of fair business and 

conduct their business activities in 

accordance with all applicable anti-trust 

and anti-competition rules and 

regulations. 

Business partners must refrain from 

entering agreements or cooperating 

with their competitors 

 

BUSINESS ETHICS 
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or partners with the aim of manipulating 

prices, terms of sale, markets, or 

shares, including the sharing of 

confidential or sensitive information or 

any other conduct that could lead to 

unlawful restrictions to fair and free 

competition or disadvantage BORGERS 

in any way. 

Counterfeit parts 

Business partners are expected to 

utilize suitable Quality management 

tools and processes to minimize the risk 

of introducing counterfeit and/or 

diverted parts & materials into 

deliverable products. 

Intellectual property 

Business partners are expected to treat 

as confidential all BORGERS financial 

and technical information they become 

privy to during the business 

relationship. This includes technical 

“know how”, designs, concepts, 

technologies, and other intellectual 

property. Business partners have a duty 

to prevent the transfer of this knowledge 

and information to unauthorized parties. 

Export controls and economic sanctions 

Business partners are required to 

comply with all applicable export control 

laws and regulations as well as all 

applicable trade sanctions which place 

restrictions on trade and financial 

transactions with certain countries, 

regions, companies, entities, and 

individuals. 

 

 

BUSINESS ETHICS 

Business partners must comply with 

any export controls which restrict the 

export and re-export of certain goods 

without the required licence or 

authorization from the relevant 

authority. 

Protection of identity and non-

retaliation 

In cases where there are (suspected) 

violations against applicable laws & 

regulations, or with the requirements of 

this code of conduct, BORGERS has 

implemented a grievance mechanism to 

allow the reporting of these (suspected) 

violations.  Business partners are 

encouraged to report under the 

confidential email: 

 report-it@borgers-group.com  

Business partners may report their 

concerns anonymously or can choose 

to identify themselves, in cases where a 

reporter’s identity is known to 

BORGERS it will be kept confidential to 

the fullest extent possible. 

Business partners are expected to fully 

cooperate in any investigation of 

violations and are expected not to 

retaliate against anyone who reports 

(suspected) misconduct or breaches of 

compliance. 

Compliance management 

BORGERS expects its business 

partners to implement an effective 

compliance management system within 

their organizations to ensure the 

requirements of this code and other 

compliance obligations are being met. 
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RIGHT TO AUDIT 

Borgers SE & Co. KGaA, Bocholt 

Borgersstraße 2-10 | 46397 Bocholt, Germany 

Phone: +49 2871 345-0 | Fax: +49 2871 345-291 

www.borgers-group.com | info(at)borgers-group.com  

 

 

In addition to clause 2.5 of the 

BORGERS Supplier Manual, BORGERS 

reaffirms the right to conduct audits to 

verify that the requirements of this code 

of conduct are being complied with.  

The audit can be conducted by 

BORGERS personnel or through an 

independent third party appointed by 

BORGERS. 

The business partner is expected to 

provide BORGERS with all requested 

information prior to, during and after 

the audit, and to allow BORGERS and its 

representatives access to the business 

partner’s facility or facilities for the 

purpose of conducting the audit. 

10 

http://www.borgers-group.com/
javascript:linkTo_UnCryptMailto('nbjmup+jogpAcpshfst.hspvq/dpn');

